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	Language
	English

	Topic
	Exercising of the creativity 

	Learners - Level
	All ages and levels


	Title
TOMATO/GRANDFATHER’S UNDERPANTS


	Aims and objectives of the activity 
· to learn language

· to foster creativity

· to exercise seriousness

· to exercise the way of focusing
 

	Stages and procedures 
Firstly, we choose the most creative person from the group (he/she will be called a tomato or a grandfather from now on).
Secondly, we ask the other members of the group to stand in line. We assign them with a specific task – for everything they hear they can answer with only one word: respectively – tomato or grandfather’s underpants and… they cannot laugh while answering.
 Thirdly, the tomato/grandfather starts to ask everybody questions – he/she goes from one person to another and tries to come up with the most amusing inquiry. His/her main task is to make somebody laugh. If this happens the laughing person becomes the tomato/grandfather and continues the game.


	Alternative suggestions 
We choose “tomato” and the group asks the questions to the “tomato” and he has to answer with only one word- tomato or grandfather’s underpants and he also cannot laugh while answering. 

When we choose option with a “tomato” who asks the questions to the group, people who laugh or make a slip have to give a forfeit to the “tomato”, if they laugh or make a slip while answering the questions. People can get back their forfeits only if they fulfill a task e.g. sing a song or tell a joke. 

People don’t need to stand in a line, they can also sit in a circle.


	Supplementary material (What you need)
You need at least 2 people to play the game. The upper limit is unlimited.

	Expected Outcomes/results of the activity
People will have fun, they acquaint with each other, they foster their creativity.
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